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Purpose of Presentation

Outline a branding strategy
– by The Danish Association of Chartered Surveyors

Share experiences
– why, what, how

Making an idea and a concept available
– go ahead

= Experience sharing and a step forward
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Motivation

Lack of students
– last 10 years app. 30 per year. Need 50 per year

0,5% unemployment
– Iast 10 years in average 1%

Invisibility
– no political or public platform / no PR

= A threat to the profession / society

- a need for action
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Action Plan

Branding campaign
– identity creation of the profession 

Professional assistance
– open minded PR view on the profession

Allocation of resources
– ambitious budget and, if necessary equity financing

= Raising the profile of the profession
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General business framework

A “timeless” design
– a reusable campaign

A strong uniform design
– recognizability

An easy to use design
– easy access and free use of materials

= A robust concept – a brand
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Key bricks in the campaign

Target group – who
– student potential, “decision-makers” and

public stakeholders

Brand profile – what
– build up on surveyors characteristics

Design concept – way
– strong visual signals

Execution – how
– elements, medias, timing, location
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Brand profile

Professional core identity
– specialist in being generalist, objective

Professional core values
– loyalty, trustworthiness, passion, focus

Professional fields / archetypes
– engineer, architect, nature and jurist type
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Design concept

Two conceptual tracks – expressions
– objective track - professional expression/signals

– subjective track - personified expression/signals

Visual
– significant and eye catching photo expressions

Verbal
– significant one liners and nonacademic prose text

“Color accent”
– basic and signal color of the archetypes
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Design concept

Engineer type
– construction, project development, infrastructure, technology

Architect type
– planning, urban design, landscape design

Nature type
– landscapes, nature, environment, outdoor

Jurist type
– real estate, expropriation, property formation, rights
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Design concept – engineer type
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Design concept – architect type
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Design concept – nature type
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Design concept – jurist type
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Design concept – objective track
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Design concept – objective track
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Design concept – objective track
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Design concept – objective track
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Design concept - personality



Den danske Landinspektørforening

The Danish Association of Chartered Surveyors

Putting the Surveying Profession on the ”Map”                FIG Working Week 2016



Den danske Landinspektørforening

The Danish Association of Chartered Surveyors

Putting the Surveying Profession on the ”Map”                FIG Working Week 2016



Den danske Landinspektørforening

The Danish Association of Chartered Surveyors

Putting the Surveying Profession on the ”Map”                FIG Working Week 2016



Den danske Landinspektørforening

The Danish Association of Chartered Surveyors

Putting the Surveying Profession on the ”Map”                FIG Working Week 2016



Den danske Landinspektørforening

The Danish Association of Chartered Surveyors

Putting the Surveying Profession on the ”Map”                FIG Working Week 2016

Execution

Targeted and timed
– platforms, timing, location

Elements
– advertising, outdoor exposure,                                                          

campaign website

Media
– printed and digital
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Execution – media printed

Posters
– platforms, timing, location

Brochure
– advertising, outdoor exposure

Magazines
– digital and printed

Outdoor
– portals, advertising screens, buses
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Execution – media digital

Campaign website 
– objective professional presentations

http://landins.dk/

Website
– materials and templates for free use

http://www.landinspektøren.dk/fagligt/branding-praesentation

Facebook
– social media for general chat and messages

Banners
– on selected browsers and keywords

http://landins.dk/
http://www.landinspektøren.dk/fagligt/branding-praesentation


THE FOUNDATION OF MASTERWORKS
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AND OTHER MAJOR ACHIEVEMENTS



FIRST CAME THE IDEA, THEN CAME THE SURVEYOR

• We create the foundation, so engineers and others can build

• We measurer and maps out

• We create projects that can be implemented
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NO HIGH POINTS WITHOUT SURVEYORS

We create sustainable solutions
We create nature projects
We take into account the nature and the 
environment
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NO MILESTONES WITHOUT SURVEYORS

• We are the foundation of everything

• We cooperate with authorities, landowners and developers

• We lead the way - also in terms of legislation
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CAN YOU SEE THE IDEA?

Surveyors shapes the future
Education with meaning and possibilities
Plenty of job and career opportunities 
worldwide
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YOU ARE COMING FAR IN 5 YEARS

• Academic education and training

• Advanced competencies

• Room for several – also for you
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PORTRAIT OF A SURVEYOR 

• Requested

• Recognised

• Expert
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Results

Long-term brand concept
– a “timeless” solution

Open and free usable branding design
– a business continuity

Costs
– app. 200.000 euro (2014-2016)

Increase in number of new students
– 52 new students in 2015 – hopefully a trend


