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TRANSPARENCY
The BIG and Actual theme in many sectors and always present in public debates. 

the state of business relationships in which participants in investment decisions are able to get 

enough information from each other so that they can make informed decisions and comply 

with obligations and commitments

For a COMPLETE and 

EFFICENT MARKET

For a STIMULATE 

COMPETITION
TO REDUCE UNCERTAIN BUILD TRUST

WE NEED TRANSPARENCY



TRANSPARENCY

Different studies in real estate, show a correlation between transparency and investments. More transparency means more

investments and more stability in case of problems.

Transparency in real estate, guarantee a health market, efficiency and reliable; that means also, all the information must be

accessible to everyone, comprehensive for all the involved parts, buyers, sellers, credit investors, regulators.

It has different aspects as: access to accurate information (cadaster, legal, building status) – Evaluation process clear and

standardized – regulation and monitoring – technology and digitalization – information about risk and environmental impact.



STANDARDS

TRANSPARENCY  - CONSISTENCY – AVOINDING CONFLICTS OF INTEREST

TECHINCAL EXPERTISE – PRATICAL ABILITY – EXPERIENCE – INSIGHT 

the IVS are for undertaking valuation assignments using generally recognized concepts and principles that 

promote transparency and consistency in valuation practice.

Objective factors

refer to measurable, verifiable criteria

that are based on established principles,

methodologies, and data sources.

Objective standards help ensure

consistency, transparency, and

repeatability in valuations.

Subjective factors

elements that rely on individual

judgment, experience, and interpretation.

They could be influenced by personal

opinions, market perceptions and

circumstances, which are harder to

quantify.



GRETI
Global Real Estate Transparency Index 

The index scores markets on a scale of 1 to 5.

Depending on their overall performance, markets

are assigned to one of five transparency tiers:

Highly Transparent, Transparent, Semi-

Transparent, Low Transparent, Opaque.



Where we are in ITALY

Italy is a country with an important tradition in real estate, transparency is influenced of some critical factors as bureaucracy,

variability of information, and laws. –

SOMETIMES REAL ESTATE HAS IMPORTANT ISTORICAL TRADITION AND IS NOT EASY TO HAVE

INFORMATION.



Where we are in ITALY

Important role to promote transparency, in some cases became

credible only when became from third parties and is impartial.

The new line guide of ABI reinforce the need to operate across

and just maintain the general indication in European and

International level.

In the last years, transparency has made important progress

thanks to legal and technological initiatives,



Where we are in ITALY

Cadaster and Real Estate Register

Methodological updates:

Proprierty value

Energy certification:

Market Transactions; Open data and digitalization:

Laws and regultaions:

Sustainability and environmental impact

Alignment to international standards;



Building File
Maybe one important step to improve

transparency in the real estate market,

should be the building file, a document

where alle the information about a

property are indicated in a schematic

manner; used also to guarantee

management, maintenance and safety of

the property or building during the time.

Today is not an obligation for all the

properties but in some cases it can be

required by laws

It is a “recorded book” where are

contained technical information, law and

administrative information.



International Federation of Surveyors supports the 
Sustainable Development Goals

1st relevant 
SDG

2nd relevant 
SDG

3rd relevant 
SDG

The most relevant SDGs related to the presentation and theme of this session



INSTRUCTION

STEP 1: SELECT HERE THE THREE MOST RELEVANT SDGs

STEP 2: COPY THE SDG INTO PREVIOUS SLIDE 


